UNIQUE iRy

MERRITT CELEBRATES ITS 50TH ANNIVERSARY

IN ADDITION TO ITS 50TH ANNIVERSARY, THE $50 MILLION COMPANY WILL ALSO CELEBRATE
EXPANSIONS, ACQUISITIONS AND ITS NEW COMPREHENSIVE REBRANDING CAMPAIGN.

h its craft may be traditional, its business should be innovative

rs later, this principle has allowed Merritt to become an industry

While widely known for its luxury interior architectural woodworking, Merritt
seeks to provide clients with an unparalleled set of interior services from
woodwork and joinery manufacturing, carpentry and installation to hardware,

metalwork, specialty materials and classical decoration. However, its

eering and consultation services are what have U'J|;_v-' made Merritt's
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With more than 250 employees, Merritt maintains a team of highly skilled

s, ACADTM detailers, 3D modelers, project managers,

cabinetmakers, finishers, machinists, operators, traffic and delivery specialists

and on-site Sklpel'i"ITE%DC:-E‘"IT':': and carpenters.
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